
Is Football Still The Working Man’s Game

Last week, Fulham and Jacksonville Jaguars owner financed the purchase of Wembley stadium for 
an astonishing £800 million and this has received a mixed reception with some fans saying the mon-
ey will go a long way to improve grassroots football and others views contrasting, with one particu-
lar fan on twitter saying it is an “absolute disgrace that the FA can get away with this”
If the money is invested correctly, as it should be, grass roots football could become the biggest it’s 
ever been and the most popular it’s ever been, but this all rides on the way the money is invested. 

The same can’t be said for sponsorships however as the money is not being invested correctly in 
most cases.

So, what’s the big deal with sponsorships?
To begin with, this wasn’t such a bad thing as it allowed the sport and clubs to grow but the in-
crease of sponsorship, most notably in the premier league has eroded the connection with the fans 
as advertising is more prominent than ever. 

You may not see advertisement as a bad thing but when clubs become known more for the brand 
they are sponsored by than the quality on the pitch or their style of play, fans become distant and 
less willing to travel to games. 

This seasons Champions League final will be contested by Liverpool and Real Madrid, two teams 
that have a huge fan base, but will only have a total 40, 700 tickets allocated out of 63000 (capacity 
of stadium).
The rest will be filled by corporates and associations. 

However, it’s not all doom and gloom when it comes to sponsorships. In some cases, a sponsor can 
raise enough money for a team lower down in the sport can capture the imagination of its support-
ers and take them to top level, as in the case of AFC Bournemouth. 

But is sponsorship solely to blame?
While sponsorship has a lot do with the issue it is not to be held account with the full responsibility 
for it. 
There are several other factors that contribute to the demise of the connection with the ‘common 
fan’.

So, what are these factors?
There are several factors that have contributed to this issue and these include:

Transfer Fees:
For every pound that is added to a fee for a player, the disconnection with fans continues to in-
crease and this can be accredited to the pedestal these astronomical figures place these players 
on. 
Such high fees such as: Neymar from Barcelona to PSG (€222m) and Phillipe Coutinho from Liver-
pool to Barcelona (€162m) has created a super human stature for these players and has taken away 
from the raw connection with supporters.

The same principal applies with wages too.

Has the love for your favourite team been killed by money?
By Ryan Masser
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